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a°) (_5 Since 1960, the Old Town Playhouse has been bringing the best in Community Theatre to
T 2 the Grand Traverse region. A leader in the area’s rich cultural environment, the Old Town
‘, a2 Playhouse brings entertainment and education to over 20,000 participants each year,
()U‘5 through over 90 performances, 25 Children’s Theatre performances and numerous
ra Traverse City special events and community appearances. Driven by the passion and energy of its
!‘r Children's Theatre  VOlunteers, the Old Town Playhouse brings together hundreds of community residents to
create quality entertainment and moving arts experiences for all ages.

The 2008-2009 season will includes six MainStage productions — the season will open with the rollicking
Nunsensations! the latest in the Nunsense series of musicals...and this time the girls have gone to Vegas, following
will be Urinetown: The Musical , an outrageously funny satire that deals with the real-life issues of potable water
and drought while at the very same time parodying the Broadway tradition; just in time for the holidays, Willy Wonka
Jr. will be performed by the Traverse City Children’s Theatre ; and in the spring will be the Michigan premiere of The
Producers, Mel Brooks" hilarious comedy about two tricksters aiming to make their fortune off unknowing theatre
investors. Rounding out the MainStage season will be One Flew over the Cuckoo'’s Nest a classic of the American
Stage and Leading Ladlies, the latest farce from Ken Ludwig, best known for Lend Me a Tenor (one of the biggest hits
at the OTP in recent years).

The Studio Theatre season will feature three diverse productions, beginning with David Lindsay-Abaire’s moving
portrait of grief, Rabbit Hole ; next will be a new romantic comedy by playwright Don Gordon, Panache, about a mix-
up over vanity license plates; closing the season will be John Patrick Shanley’s powerful Doubt: A Parable. With two
Pulitzer and Tony prize winning selections, this season promises powerful artistic experiences in the intimate
environment of the Studio Theatre.

As we work to provide high-quality entertainment while keeping ticket prices at an accessible level, the costs for each
OTP production cannot be covered through ticket sales alone. With generous support from underwriters, sponsors,
advertisers and individual donors, the future of Community Theatre and this treasured facility are maintained and
protected. We hope that you will consider supporting the Old Town Playhouse and playing your role today!

Season Underwriting Benefits

MainStage Season Underwriter - $5,000

o  Full page back cover advertising in all season programs,

Six tickets to each opening night performance and reception,

Program Listing on Sponsors page,

Clickable Logo Weblink,

Underwriter credit in building signage, curtain speeches, advertising and promations throughout the season.

Studio Theatre & Traverse City Children’s Theatre Season Underwriters - $ 1,500 each
e Creditin Studio Theatre and Children’s Theatre programs, advertising and promotions throughout the season.
e Four tickets to each Studio Theatre opening night performance for Studio Theatre underwriters
and to each TCCT production for the Children’s Theatre underwriters,
e Full page ad in all season programs,
e Program Listing on Sponsors page,
e (lickable Logo Wehblink,




Individual Show Sponsorships

There are several levels of individual production sponsorship, to meet the varying business interests and investment
opportunities for potential sponsors. Old Town Playhouse audiences vary greatly in size, from the 500 attendees who
may see a Studio Theatre production to the over 4,500 audience members who will attend a musical over a 4 week
performance schedule. Advertising and publicity for each production varies as well, so sponsor may have differing
levels of exposure to potential ticket buyers and the general community. Sponsors are invited to discuss additional
promotion options with the Old Town Playhouse.

Sponsor Benefits — Individual Productions

Producers — Musical $3,000; Non Musical $2,000: Studio Theatre $500

o Presentation on posters and in advertising and promotions for the selected production as, “Old Town Playhouse
and (Company Name) Present,”

o Full page ad in respective season program books, MainStage and Studio Theatre,

e 12 tickets to the opening night performance and reception where they will be introduced as a producer of their
sponsored show,

e Sponsor credit in curtain speeches, advertising and promotions for the show underwritten.

e Projected Logo at the theatre, prior to the performances of the production they are sponsoring,
e  Program Listing on Sponsors page,

e C(lickable Logo Weblink.

Director — Musical $1,500; Non-Musical $1,000; Studio Theatre $250
e Half page ad in respective season program books, MainStage and Studio Theatre,

o 10 tickets to the opening night performance and reception,

e Sponsor credit in curtain speeches, advertising and promotions for the show underwritten.
e Program Listing on Sponsors page,

o (lickable Logo Weblink

Designer — Musical $1,000; Non-Musical $600
e (uarter page ad in MainStage season program books,

e Fight tickets to the opening night performance and reception,

e Sponsor credit in curtain speeches, advertising and promotions for the show underwritten,
e Program Listing on Sponsors page,

o  (lickable Wehblink.
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{Underwriting Order: 2008 — 2009 Season} K/ N
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Business Name: “ Children's Theatre

Address:

Contact:

Phone:

FAX:

E-Mail:

Yes, | would like to sponsor the Old Town Playhouse at the following level:

Season Entire $5,000 L] Studio$1500 [ Children's Theatre $1,500 [
Producer Musical $3,000 L] NonMusical $2,000L]  Studio Theatre $500 ]
Director Musical $1,500 L1 Non-Musical $1,000 L1 Studio Theatre $250 ]
Designer  Musical $1.000 L] Non-Musical $600 ]

Please hill me as follows:
Payment enclosed
Please invoice me in

equal portions beginning on
(invoices will be sent on the T* of each month)

Note: All payments must be received by opening night of the sponsored production

Artwork must be received by:
SEASON — August 15, 2008

MainStage Program Deadlines

Nunsensations! — August 15, 2008

Urinetown; The Musical~ October 10, 2008

One Flew Over the Cuckoo’s Nest— December 19, 2008
The Producers— February 13, 2009

Leading Ladies — April 17, 2008

Studio Program Deadlines

Rabbit Hole — September 19, 2008
Panache — January 23, 2009
Doubt. A Parable — March 27, 2009

TCCT Program Deadline
Willy Wonka — November 21, 2008

Ad Sizes (wide x high)

Full page (4-3/4" x 7-3/4")

Half page (4-3/4" x 3-7/8")

Quarter page (2-1/4" x 3-7/8" or 4-3/4" x 1-7/8")
Eighth page (2-1/4" x 1-7/8")

Artwork should be in high resolution (at least 300 dpi)
PDF or JPG format. Hard copies may be delivered to Old
Town Playhouse or material may be e-mailed to
advertising@oldtownplayhouse.com

Please fax or mail to:

0ld Town Playhouse

P.0. Box 262, Traverse City, Ml 49685
(231) 947-2210 (office) (231) 947-4955 (fax)
advertising@oldtownplayhouse.com
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